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Source: own elaboration based on SINAB, 2019
The Italian Market for Organic Food






































































































































































2014 2015 2016 2017 2018
Import growth rate % Production growth rate Consumption griwth rate %
The Italian Market for Organic Food
• In 2019, organic food sales in Italy grew at lower rate
than in the past years. On average, sales of organic
product in supermarkets rose by 6%, while specialised
shops sales decreased of about 3%.
• The Italian organic market structure continues to change,
with discounts increasing their marklet share (+15%).
• Italian’s eating habits are also changing: food away from
home (e.g. food services, restaurant, bar) is increasing
• Organic land grew at a lower rate than in the past two
years and for some categories (e.g fruit, veg, pulses and
olive oil) the domestic market still relies for a quite big
percentage on imports.
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Thank you !
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